
A two-day intensive course that equips you with the skills to 
transform interactions and generate superb connection, thinking & 
action. During this time of VUCA (Volatility, Uncertainty, Complexity 
and Ambiguity) the one unassailable access we have is how we treat 
one another as we navigate this unprecedented time of challenges 
which seem to defy solution.

“The quality of 
everything we do 

depends on the quality 
of the thinking we do 

first. The quality of our 
thinking depends on the 
way we treat each other 

while we are thinking.”

NANCY KLINE

Some of the key benefits…

Give people a
structure to generate 

better ideas, solutions 
and decisions

Make diversity,
inclusion, 

collaboration and 
creativity a reality

Have greater
quality, productive 

working relationships

Create an
environment where 
people feel valued 

and as a result will do 
their best work

THE THINKING ENVIRONMENT®

FOUNDATION COURSE



A saving of 62% 
of meeting time

A creative agency 
improved its 

industry ranking 
by 32% in four 

months

A pharmaceutical 
company achieved a 

44% reduction
in their decision 

making costs

A research team 
saved a month’s 

worth of work in a 30 
minute discussion

The results from
some of our Clients… Your Accredited

Facilitator

“One of the trainings with the best 
ROI I have attended. Easy to 

implement and immediate results.”

CONSULTANT,  EGON ZEHNDER

Secure your space now:

To book contact Candice Smith: 
email: candice@thethinkingfield.com
or call  +61  404  276  460

Investment: $1,875 (plus GST) Corporate
 $1,475 (plus GST) Non-Corporate

SYDNEY: September 11 & 12 2017
MELBOURNE: November 1 & 2 2017

Candice has worked for over 
two decades across Australia, 

Asia and Africa to help bring out 
the innate humanity of 

individuals and organizations, to 
profoundly impact the quality 
of results. Driven by a need to 

shift the quality of human 
interaction at an individual, 
group and systemic level, 

Candice trained with Nancy 
Kline, the founder of the 

Thinking Environment 
methodology, and is a Time To 
Think Faculty member. She has 

worked in private and public 
sectors, ranging from financial 

services and banking to 
construction, petrochemicals, 

customer engagement, 
academia and government.

Candice Smith


